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4 Report structure

Goal
Provide KPIs and benchmarks about the O, brand’s performance and reputation in Czechia

Period
1st of September 2024 - 315t of August 2025

Stakeholders
We support with this report: Social media manager, PR manager, Brand coordinator, Marketing manager, Head of Communications

Methodology
We automatically collected and analyzed public online and social media brand mentions from Czechia

Table of contents
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VI. Appendix
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Research methodology

Data collection

We’ve collected public social media and online press data of the three competing brands on the CZ telco market including their
own channels between 15t of September 2024 and 315t of August 2025.

The collected data included content from: Facebook, Instagram, TikTok, YouTube, Twitter, forums, application review sites, blogs
and articles from news portals.

Total analysed dataset: O, - 21796 mentions, T-Mobile - 12840 mentions, Vodafone - 16726 mentions.

Data analysis

Data have been analysed in NMI (Neticle Media Intelligence), our intelligent media monitoring and analysis tool and in Zurvey, our
professional CX survey and analysis software.

Mentions were given sentiments based on the contained positive and negative words and phrases. Negative sentiment (e.g. -2)
means negative, zero means neutral, positive sentiment (e.g. +2) means positive content.

Owned vs. earned content: The report includes dedicated sections analysing owned content (brand-managed content) vs. earned
content (mentions beyond owned channels).

Custom Labels were created and used to identify and group key topics in the content besides the automatically recognized topics
for the ‘Consumer motivation factor gap analysis for marketing’ chapter.

All rights reserved © Neticle Plc.



4 Executive summary

Quantitative Overview

Competitive Activity

O, dominated the competition with the highest share of mentions and
interactions, largely driven by nationwide outages and high-visibility
campaigns. Vodafone maintained strong visibility through Facebook
activity but faced reputational challenges due to a high share of
negative sentiment from app reviews. T-Mobile, while least active
overall, achieved the most favorable perception, supported by
giveaways, CSR-driven content, and strategic partnerships.

Platform Strategies

Platform preferences varied for competing brands: O, prioritized TikTok,
Vodafone relied on Facebook, while T-Mobile excelled on Instagram. O,
led in overall content volume, while Vodafone concentrated on owned
communication. T-Mobile achieved visibility through high-impact peaks
from targeted campaigns.

Reputation

Reputation trends showed T-Mobile achieving the strongest and most
consistent Web Opinion Index gains, while O,’s outages posed a major
reputational risk. Vodafone’s index declined, reflecting persistent
challenges.

Zurvey.io
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Marketing, Social Media and PR support

Consumer motivation factor gap analysis for marketing

O,’s strengths lie in competitive unlimited data tariffs, contract flexibility, and digital
innovation through seamless eSIM use and intuitive app experiences. On the other
hand, recurring concerns related to network reliability, overpricing, and weak
customer support pose significant risks to loyalty with frequent mentions of possible
churn.

Social media content support

O, had the strongest activity on TikTok, high engagement on Instagram, and was the
only competitor with positive sentiment on Facebook. At the same time, Instagram
interactions and earned engagement were weaker compared to rivals, especially T-
Mobile.

PR support

O, gained positive coverage with the Voyo merge, new data offers, fraud protection,
and quick marketing reactions, showing strength in product and ecosystem
communication. Still, outages quickly damaged reputation, making network reliability
the brand’s most sensitive weakness. Action plan: strengthen digital lifestyle
narrative, boost the fraud protection initiative with CSR-oriented content, implement
rapid-response PR protocols for network incidents, and develop responsive
marketing campaigns to engage with relevant news cycles like the power outage.



. . Quantitative overview
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Share of mentions - Competitors
O, had the strongest online presence, followed by Vodafone, while T-Mobile showed the lowest level
of activity during the observed period

T-Mobile CZ
12 629 pcs - 24.69%

02
21 792 pcs - 42.61%

Vodafone CZ
16 726 pcs - 32.70%

Shows the distribution of mentions between the keywords as a pie chart.

Zurvey.io
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e Despite its relatively low
mention number, T-Mobile

' Share of sentiment - Competitors

was the most positively

perceived competitor. The

brand’s own giveaways and

sponsored social media

posts were well-received by T-Mobile CZ

(12629 pcs)
users.

* The highest share of
negative mentions were

present in Vodafone’s case, Vodafone CZ
(16726 pcs)

mainly due to the
overwhelming amount of
critical application reviews.

* The majority of polarized 02
) _ (21792 pcs)
content hailed from reviews
in O,’s case as well,
granting the brand a
favorable outcome.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

@ Negative Neutral @ Positive

This chart shows the proportion of mentions according to the given keywords divided by sentiments.

Zurvey.io
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0O,’s outstanding mention numbers
were represented in the case of daily
peaks as well, generating the highest
peaks among competitors.

0,’s own ,
offering the latest iPhone 16 Pro in a
raffle, generated notable traffic
online.

The was
announced by O, on Facebook. User
reactions were divisive, with many
expressing concerns over technical
difficulties and tariff changes.

Vodafone's :
conducted on Facebook, asked users
about their favorite movie
soundtracks.

The of O,’s
services accumulated by far the
highest number of daily mentions.
The provider’s own Facebook posts
regarding the issue and its resolution
became the center of attention.

Zurvey.io
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Daily number of mentions

0,’s nationwide outages generated by far the highest number of daily mentions,

followed by various giveaways

@ T-Mobile CZ (12629 pcs)
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@ Vodafone CZ (16726 pcs)
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@ 02 (21792 pcs)

The Number of mentions chart shows the frequency of mentions according to a given keyword. The X-axis is time; the Y-axis is the number of mentions.



https://www.instagram.com/p/DCj2-HCMBor
https://www.facebook.com/o2cz/videos/955704526657743/
https://www.facebook.com/o2cz/videos/955704526657743/
https://www.facebook.com/o2cz/videos/955704526657743/
https://www.facebook.com/vodafoneCZ/posts/pfbid02YzgWCPZ2YHqm1T3SB9vuh8h6GtQD3VS9A3xsPXo1BqyUupvatyP9sdyL5ApdGwuMl
https://www.facebook.com/o2cz/posts/pfbid02yEenzJNUXrZpZQ6BFEgbwzAu9JwikVTChd4bG3jrJ7FFCCPwdUikLdmoaPnjirr2l

Owned vs earned content
Vodafone had the highest share of own mentions but in terms of content volume O, was the leader

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

T-Mobile

Vodafone 9978

02

B Owned ¥ Earned

Zurvey.io
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Share of platforms - Competitors
Among telecom brands, each prioritized a different social platform for owned communication: T-

Mobile drove the most engagement via Instagram, Vodafone maintained dominance on Facebook,
while O, placed its strategic emphasis on TikTok

Owned Earned

T-Mobile CZ T-Mobile CZ
(6254 pcs) 2645 (6375 pcs)
Vodafone CZ Vodafone CZ
(9978 pcs) 202 (6748 pcs)
02 02
(12440 pcs) 2% (9352 pcs)
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
@ Frontpage @ Article Comment @ Blog @® Forum ® Facebook @ Twitter ® instagram @ Video @ Frontpage @ Article Comment @ Blog @® Forum ® Facebook @ Twitter ® instagram @ Video
Review @ other @ Tiktok @ Linkedin Review @ oOther @ Tiktok @ Linkedin
Zurvey.io 10
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Share of interactions - Owned vs earned
' Across both owned and earned social interactions, O, led the market, while T-Mobile ranked last
regarding owned and Vodafone was the 3" in terms of earned interactions

Owned Interactions Earned Interactions

63033, 17%

128570; 26%

160514, 44%
241387, 50%
118697, 24%
144908, 39%

® T-Mobile = Vodafone ®m Q02 ® T-Mobile = Vodafone ®= Q2

Zurvey.io
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O, had by far the highest number of
mentions on own channels, followed
by Vodafone. Despite T-Mobile’s
relatively low amount of content, it
generated the highest peak of daily
interactions during the examined
period.

T-Mobile provided their customers
with

due to the severe floods during mid-
September.

O, shared several short-form videos
as part of their

, generating
significant online traffic.

T-Mobile’s

, offering
participants a chance towina T
Phone Pro 2, achieved the highest
number of owned daily interactions.

O, advertised its

with a one-month free trial.
The social media post gathered
sizeable traction.

Zurvey.io
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" Daily number of interactions - Owned content

A Christmas-themed giveaway from T-Mobile achieved the highest number of interactions,
while O,’s special offers also proved to be successful

3
2
4
1

| |
| bl LALLM b Lt 0 i Bk |
|I ||h |||'| .|| Ilrl |‘|I I| |I'|| i " Ill“l "l ||'| || |||| .I . || il 1 'I.lll il ||| .'.|I [Il ||.|!« |"II II,. I i .|.-I!||I|. .iI I| 8 ||| 1 --l.,l‘l III Ill Ill I“ .l |||| I !. il

@ T-Mobile CZ (6254 pcs) @ Vodafone CZ (9978 pcs) @ 02 (12465 pcs)

The chart shows the daily public social media interaction (like, share, comment, etc.) number for each selected keyword. 12



https://www.facebook.com/TMobileCZ/posts/pfbid0k82PTqW9QMrsqWYj3mVTTrYMbzwWkc1cdD4rPqa9AjQJmbhLMRYYu5KhyGEs4qrl
https://www.tiktok.com/@o2_cz/video/7431896756264111393
https://www.tiktok.com/@o2_cz/video/7431896756264111393
https://www.facebook.com/TMobileCZ/posts/pfbid0QK1GjfyWVYgnAshYRnPGvz2sAiFCpFRQFoCdfnFH56hFwbowCMkmjaCnySfe6oJSl
https://www.facebook.com/TMobileCZ/posts/pfbid0QK1GjfyWVYgnAshYRnPGvz2sAiFCpFRQFoCdfnFH56hFwbowCMkmjaCnySfe6oJSl
https://www.facebook.com/TMobileCZ/posts/pfbid0QK1GjfyWVYgnAshYRnPGvz2sAiFCpFRQFoCdfnFH56hFwbowCMkmjaCnySfe6oJSl
https://www.facebook.com/TMobileCZ/posts/pfbid0QK1GjfyWVYgnAshYRnPGvz2sAiFCpFRQFoCdfnFH56hFwbowCMkmjaCnySfe6oJSl
https://www.tiktok.com/@o2_cz/video/7537696370925374742
https://www.tiktok.com/@o2_cz/video/7537696370925374742

Similarly to owned content, O,
boasted the highest number of
earned mentions as well. T-Mobile
appeared more frequently than
Vodafone, however, the difference
was less noticeable compared to
owned mentions’ case.

Vodafone’s

were advertised on Instagram
with multiple sponsored posts,
featuring various influencers.

A YouTube video, offering a deep-dive
into ,
mentioned Vodafone among its
partners.

By far the highest number of daily
earned interactions was generated
by a tech influencer’s ,
informing users about O,’s special
deal and asking the brand for a
possible collaboration.

Another TikTok post, sponsored by T-
Mobile, warned users about

Zurvey.io
All rights reserved © Neticle Plc.

" Daily number of interactions - Earned content

T-Mobile’s sponsored Instagram posts achieved the most peaks, however, a TikTok
video informing users about O,’s offer dominated the chart

, |
| LI, T PV I T AL
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@ T-Mobile CZ (6375 pcs) @ Vodafone CZ (6748 pcs) @ 02 (9354 pcs)

The chart shows the daily public social media interaction (like, share, comment, etc.) number for each selected keyword. 13
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https://www.instagram.com/p/DABCBQmNceu
https://www.instagram.com/p/DABCBQmNceu
https://www.youtube.com/watch?v=rXvyfLkX2Ps
https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@zbynekvlcek/video/7540338245469490454
https://www.tiktok.com/@zbynekvlcek/video/7540338245469490454

While Vodafone’s Web Opinion Index
showed a notable decline during the
first few months of the year,
T-Mobile’s and O,’s reputation
steadily increased.

T-Mobile announced its recurring
partnership with the

, alongside a
matching giveaway, on Instagram.

Vodafone’s

asked users about their favorite film
music scores, generating numerous
replies.

T-Mobile’s WOI further increased due

to another

O,’s most notable fallback and the
highest number of daily mentions
were the results of the provider’s
nationwide outages. The news
appeared both in the

and on

Zurvey.io
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Online reputation of market players (Web Opinion Index)

Due to the harsh reception of O,’s outages, T-Mobile achieved the highest Web
Opinion Index among its competitors

u
4
2
1
[/ Al s 108 .hh,.ir".-,l,',::,,-i'.l. ,"llll!,,lr. P e - .Il.',r."u T PRSP (7Y lr.. |'.‘,..,,.Irh',l-]',r,-.l’r.lll..n UL I (T ,f!.‘.'i’.:.n,- T L ,,r'l'r',‘.’.\.:I.I",'.x'.'to,,.‘,,.'.‘,,. A ’rl'rllll'l [I.L'.-.. -
— T-Mobile CZ (12629 pcs)  — Vodafone CZ (16726 pcs) — 02 (21819 pcs)
The top chart shows the online reputation while the bottom chart shows the number of mentions behind it. 14


https://www.instagram.com/p/DFDLic9PqsZ
https://www.instagram.com/p/DFDLic9PqsZ
https://www.facebook.com/vodafoneCZ/posts/pfbid0V9Eo1idCgyTPJabqNtmsfpB53yDDXp1a2HR2UdBu67CZuCqNZmVRt3ofLkhQv3NQl
https://www.instagram.com/p/DKzlT-WIdf4
https://www.instagram.com/p/DKzlT-WIdf4
https://www.instagram.com/p/DKzlT-WIdf4
https://www.idnes.cz/mobil/mobilni-operatori/o2-hlasi-masivni-vypadek-po-celem-cesku-nefunguji-mobilni-data.A250804_101011_mobilni-operatori_ijan?
https://www.facebook.com/o2cz/posts/pfbid02yEenzJNUXrZpZQ6BFEgbwzAu9JwikVTChd4bG3jrJ7FFCCPwdUikLdmoaPnjirr2l

. Il. Consumer motivation
zurveyio factor gap analysis for
marketing



ll. Consumer motivation factor gap analysis for marketing
.1 Situation: Brands and motivation factors in user generated content (social buzz and sentiment)

AVG | Network | AVG | Pricing&| Ave | Gustomer | e . AVG Digital | A6
.. . . ., Service & . Tariffs & . Experience .
General | opinion | Quality & | opinion | Value for | opinion S opinion - opinion opinion
. . . upport . Flexibility . & .
index Coverage index Money index . index index . index
Experience Innovation
02 17035 0.1 505 -1.6 23 -1.3 22 -2.2 34 0.5 157 0.5
T-Mobile 8958 0.6 195 -1.1 18 0.7 9 -2.2 18 0.6 o4 0.5
Vodafone | 12875 -0.8 291 -1 24 0.3 18 -0.6 24 0.3 291 -1

Explanation: first columns show the general mention number (frequency) of each brand on the Czech online and public social media (aka. buzz). The AVG opinion index means the average
the sentiment score the brand gets in the mentions. The positive score means positive sentiment while O score means neutral sentiment.




S

Tariffs &
Flexibility

Competitive
unlimited data plans

and flexible
contracts,
highlighting
affordability and
roaming-free
convenience.

Zurvey.io
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[u?

Digital
Experience &
Innovation
Easy eSIM
activation, unlimited

data, and intuitive
app features.

Il. Consumer motivation factor gap analysis for marketing
Il.I Complication: O,’s strong and weak points based on the online and social media buzz

J____

Network

Quality &

Coverage

Frequent drops and
poor coverage
despite claimed
strong signal.

Pricing & Value
for Money

Overpriced data
packages and
bundled services
they don't need.

Customer
Service &
Support

Long wait times,
poor
communication, and
unhelpful support
leave issues
unresolved.
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lll. Social media content support

l11.1 Situation: Owned social media KPIs per brand per platform

FB IG T
FB FB FB comm FB FB IG G IG comme 1G T T T comm IT YT YT YT YT
followe comm ent . follow comm nt . follow | . comm ent \ follow | . comm .
posts . likes | shares posts . likes videos . likes videos likes
rs ents | sentim ers ents | sentim ers ents | sentim ers ents
ent ent ent
_ 12200
T-Mobile | 230853 94 802 -0.06 | 19613 | 3612 | 29970 116 4857 1.26 | 39599 | 11600 34 605 0.32 | 30374 0 18 17 569
Vodafone | 243730 | 292 5739 0.06 | 26552 | 1395 | 21265 109 1012 -0.31 | 33331 10403 32 151 0.13 | 31200 | 21900 11 2 60
11290
(@) 243746 | 197 2846 -0.38 | 29910 | 1614 | 26957 131 4066 0.52 [ 34195 0 123 5199 0.2 1131962| 39900 56 4 425
Zurvey.io 19
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lll. Social media content support

I11.11 Situation: Earned social media KPIs per brand per platform

FB IG T
FB commen IG commen T commen YT
FB commen t FB likes FB IG commen t IG likes \ T commen t TT likes .YT commen | YT likes
posts . shares posts . videos . videos
ts sentime ts sentime ts sentime ts
nt nt nt
T-Mobile 844 1364 -0,26 10539 1802 70 137 0,86 15224 18 255 0,18 16295 65 322 2932
Vodafone 989 2402 -0,32 8627 2587 95 782 0,29 72926 9 225 0,27 14586 101 3772 20499
02 340 2482 0,26 14019 1967 172 1448 0,79 97667 17 878 225 48503 75 332 1789
Zurvey.io 20
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lll. Social media content support
IIL.III Complication: O,’s earned and owned social media strong points

Owned Media
Earned Media -
Consistent presence Instagram
across platforms,
dominance on TikTok Highest content volume
(content & engagement). with top engagement.

Earned Media - Earned Media -
Facebook TikTok
Positive sentiment, high Top user engagement

likes despite fewer posts. levels.

21



lll. Social media content support
I1l.IV Complication: O,’s earned and owned social media weak points

Earned media

Average engagement
was higher for
competitors

Zurvey.io
All rights reserved © Neticle Plc.

Owned media

Interaction volume and
comment sentiment lag
behind T-Mobile

22



Il. Social media content support

ll.1ll Resolution: Potential actions based on social media insights

Social Insight

Potential Social Media Action

Key hashtags for O2 in the earned social media: #02 (125), #oxygen
(37), #oxygen (29), #cooperation (27), #atgreen (23), #breathing
(19), #outage (18), #energy (16), #breath (15)

Apply these hashtags in posts/video descriptions to have more
earned social media and reach

Key topics about 02 on Facebook: #tv (366), #phone (283), #outage
(242), #internet (240), #mobile (200), #app (183), #problem (168),
#operator (149), #data (137)

Apply these topics in the social media communication to have more
interaction and reach

Key topics about O2 on Instagram: app (133), internet (85), telephone
(81), data (75), mobile (70), tv (50), 5G (49), photo (48), world (37)

Apply these topics in the social media communication to have more
interaction and reach

Key topics about O2 on Tiktok: 5g (281), telephone (149), mobile
(103), internet (57), app (36), tv (34), tariff (34), video (33), plug
(29), luck (25)

Apply these topics in the social media communication to have more
interaction and reach

Key topics about O2 on Youtube: tv (16), web (11), app (11), health
(9), box (8), competition (7), project (7), courage (7), test (6), podcast
(6)

Apply these topics in the social media communication to have more
interaction and reach

Influencers, key users talking about O2: slaviapraha, _asitomas_,
elinkahladikova, davidvorak, adel.hante, dimaarrest, justklaudy,
mol_cup, kate_a_ollie

Involve them in a partnership to have more XBrand mentions from
relevant and authentic influencers and opinion leaders.

General telco industry social media trending topics in order of
engagement: tv, tariff, comment, mobile, telephone, competition,
package, sport, app, rules

Involve these topics in your social media messages and
communication to attract more interaction and reach




. IV. PR support
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IV. PR support
IV.I Situation: O, mentions on online news portals benchmarked with key competition

02

T-Mobile

Article mentions

Article AVG opinion
index

Vodafone

1033

1.8

Article estimated
reach

13 699 271

Article key topics

tv (850), sport (425), operator (337),
mobile (234), director (169), internet
(158), tariff (151), app (133), channels
(115), station (102)

operator (258), director (190), mobile
(147), app (120), telephone (105), tariff
(76), tv (75), 58 (69), commercial (66),
partner (65)

Frontpage mentions

Frontpage AVG opinion
index

15 272 417

tv (156), operator (155), mobile (144),
tariff (78), director (71), internet (67),
app (59), package (55), foundation (53),
category (52)

313

0.6

Zurvey.io
All rights reserved © Neticle Plc.
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. IV. PR support
IV.Il Complication: O,’s online media strong points

Zurvey.io
All rights reserved © Neticle Plc.

Responsive i
pons Strategic
Marketing o
i Communication
Campaigns
Highlighting
Offering discounts ecosystem value
on power banks through Voyo & 02
after power outages merge

Enhanced
Company
Image

Security & Product
Trust Communication
Messaging

Providing free data
(1 GB) and new data

Blocking fraudulent
packages

calls with new fraud
protection

26



IV. PR support
IV.IIl Complication: O,’s online media weak points
Although O, experienced only two major outages in the examined period, each incident triggered online press and

generated negative response on social media as well

Network Reliability Reputation Sensitivity
As the story spreads across
Outages generate negative — social channels, it boosts
press coverage the decline of brand

reputation

27
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IV. PR support - Actionable items
V.V Resolution: Potential PR actions based on online media insights

Potential Actions

1. Places where positive articles are needed (paid or organic), because there were negative content about the brand: blesk.cz, idnes.cz,
mobilnet.cz, e15.cz, mediaguru.cz

2. Places where articles are needed (paid or organic), because competitor brands are mentioned more frequently: penize.cz, mam.cz, zive.cz,
playzone.cz

3. Places where articles are needed (paid or organic), because they act as reference hubs: mobilmania.zive.cz, denik.cz, t-press.cz

4 Reinforcing the ecosystem narrative
Build on the positive Voyo & O, merge communication by communicating a broader “digital lifestyle” story (TV, data, apps, payments) focusing
on entertainment + connectivity ecosystem feature, not just a telco

5. Security messaging
Use the joint fraud protection initiative to position O, as the spokesperson for digital safety with a CSR twist: professional interviews and
educational content (online press), influencer partnerships too boost reach on social media

6. Crisis communication
Establishing a rapid-response PR protocol: instant action, regular updates, and proactive communication to press and social including fixes.

7. Responsive marketing
Prepare a bunch of topics with related action plan that can be used to quickly react on relevant news cycles.




Zurvey.io

Responsive
marketing

Prepare topics with
related action plan
that can be used to

quickly react on
relevant news cycles

IV. PR support - Actionable items
V.V Resolution: Potential PR actions based on online media insights

Potential Actions

Crisis
communication

Establishing a rapid-
response PR
protocol: instant

action, regular
updates, and
proactive
communication

All rights reserved © Neticle Plc.

Security messaging

Use joint fraud
protection initiative
to position 02 as
spokesperson for
digital safety

Reinforcing the
ecosystem narrative

Build on positive
communication by
communicating a

broader “digital
lifestyle” story

29



. V. SEO support
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IV. SEO support

Social Insight Potential SEO Action

Most active O2 topics: app (2035), tv (1860), telephone (893),
mobile (883), operator (818), sport (786), internet (746), Consider using these as meta tags in content
evaluation (732), 5G (670), data (579)

Most shared 02 mentions:
TikTok user looking for collab: &t

02 own TikTok: © Consider applying phrasings in content (own, earned, paid)

Most active O2 Forum threads:
Consider creating own content (blog, FAQ) or paid content based

on these

Most active competitor Forum threads:

Consider creating own (blog, FAQ) or paid content based on these



https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@o2_cz/video/7542513520869412098
https://www.tiktok.com/@o2_cz/video/7542513520869412098
https://www.tiktok.com/@o2_cz/video/7542513520869412098
https://www.tiktok.com/@o2_cz/video/7537696370925374742
https://www.idnes.cz/mobil/mobilni-operatori/o2-hlasi-masivni-vypadek-po-celem-cesku-nefunguji-mobilni-data.A250804_101011_mobilni-operatori_ijan/diskuse
https://www.idnes.cz/zpravy/mediahub/oneplay-o2-dtest-online-voyo-televize.A250527_155017_tec_technika_lupr/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/vypadek-operator-o2-treti-za-tyden.A250808_125340_mobilni-operatori_oma/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/o2-vodafone-t-mobile-pevny-internet-2-gb-s.A250605_113100_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/o2-vodafone-t-mobile-pevny-internet-2-gb-s.A250605_113100_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/o2-vodafone-t-mobile-pevny-internet-2-gb-s.A250605_113100_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/o2-vodafone-t-mobile-pevny-internet-2-gb-s.A250605_113100_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/technet/software/oneplay-skylink-live-vodafone-tv-sport-kanal-levny-cena.A250808_103253_software_vse/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/t-mobile-bonus-letni-data-predplacena-karta-limitovana-edice.A250703_145135_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/t-mobile-bonus-letni-data-predplacena-karta-limitovana-edice.A250703_145135_mobilni-operatori_LHR/diskuse
https://www.idnes.cz/mobil/mobilni-operatori/t-mobile-bonus-letni-data-predplacena-karta-limitovana-edice.A250703_145135_mobilni-operatori_LHR/diskuse
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Network analysis of authors
Despite having the highest number of mentions, O, appeared less on the most prominent websites,
compared to T-Mobile and Vodafone

My jsme Counter-Strike,(FB), Ermam Rocket Leaguelez/sk (FB) Vodafone TV.cZ/(FB)
- A9 6
Vo

teplicky.denik.cz

5x /.} rticle
vodafonecz (IG)

2 x Article
mostecky.denik.cz mobilmanialzive®cz" p31g
4% Arécle
novojicinsky.denik.cz
° “s"""'"‘“'i""V"’ﬁikralou:a=sh:ir:ka (FB) s er
@ referred Facebook page @ referred domain @ in Frontpage in Blog in Article
by Review user @ by Facebook user @ by Instagram user

Zurvey.io

: . This chart shows the most mentioned users and the sources of mentions (authors, domains)
All rights reserved © Neticle Plc.



0O, and Vodafone appeared
to be much more
successful in earned
content’s instance,
compared to T-Mobile.

Vodafone’s earned
engagement hailed mostly
from sponsored Instagram
posts, easily raising the
brand above its
competitors.

Asitomas’s TikTok video
generated notable
engagement in the case of
0,, drawing attention to one
of the brands’ deals and
asking for a possible
collaboration in the future.

T-Mobile appeared on the
list due to iDNES.cz's
articles shared on
Instagram.

Zurvey.io
All rights reserved © Neticle Plc.

|dentification of influencers and opinion leaders by social
media platform for earned media - Most engaging authors

0, and Vodafone dominated the list, as T-Mobile appeared only due to news articles

martin_mikyska

slaviapraha

luboskulisek

_asitomas_

Vojta Zizka

elinkahladikova

lucie.neumannova

idnescz

davidvorak

adel.hante

T-Mobile CZ (0)
Vodafone CZ (28 610)
02 (0)

T-Mobile CZ (0)
Vodafone CZ (0)
02 (28 081)

T-Mobile CZ (0)
Vodafone CZ (25 418)
02 (0)

T-Mobile CZ (0)
Vodafone CZ (0)
02 (21 385)

T-Mobile CZ (0)
T vodafone €z (18 387)
02 (0)

T-Mobile CZ (0)
Vodafone CZ (0)
02 (13 500)

T-Mobile CZ (0)
Vodafone CZ (13 218)
02 (0)

T-Mobile CZ (4 673)
Vodafone CZ (2 175)
02 (2 175)

T-Mobile CZ (0)
Vodafone CZ (0)
02 (8 228)

T-Mobile CZ (0)
Vodafone CZ (0)
02 (6 510)

Facebook comment
. Facebook share
@ Facebook like

Facebook reaction
(haha, wow, love, angry,
sad)

Instagram like

Instagram comment

TikTok like
. YouTube like

) YouTube comment

TikTok comment

TikTok share
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Most engaging social media posts of O, - Owned vs earned

0,’s most successful owned content revolved around short-formed TikTok videos, highlighting the brand’s special deals. The only Instagram post on the list was a
giveaway, which offered participants a chance to win the latest iPhone 16 Pro model. Among earned content, a TikTok video, informing users about one of O,’s
deals, generated by far the highest amount of traction, followed mainly by various influencers’ sponsored Instagram and TikTok posts.

e 02:

Naladte své vnitni girl math mysleni a vyzkousejt...

e 02:

Mobil jak z vesmiru? &# To jest #NothingPhone3, ...

e 02:

@ Ode dnedka do 1.12. mlZete v rdmci Black Fri...

e 02:

Na co koukate, neZ jdete spat? «« @Anette Marie...

e 02:
Skibidi toilet nebo brat summer?

e 02:

Cim si poméahate, kdyZ se potfebujete soustfedit? ...

e 02:

3% SOUTEZ 3£ Vyhrajte nejnovéjsi iPhone 16 Pro...

e 02:

Pogitag, co stal na zemi a mobil jako cihla? @ Ev...

e 02:

Vas telefon, vase data. ) Nikdo nechce, aby se ...

e O2:
Léto 2025 = boty a mobil za kacku &

Zurvey.io
All rights reserved © Neticle Plc.

& Nato, co ...

1k

Owned

2k

(2703)

3k

) Facebook comment
@ Facebook share
@ Facebook like

(3787)

(3 419)

(3 278)

4k

(4311)

(4191)

(5 261)

(4 865)

5k

6k

Facebook reaction

(6 530)

Tk

@9  (haha, wow, love, angry,

sad)

(7 705)

8k

e 02:
Spoluprace pls? @o02_cz G5 # . OPRAVA: 02 Ta...

e 02:
Jestli se koukate po néjakém repracku, powerban...

e 02:

S datamanii nebudete nikdy v koncich! Do 31.7. b...

e 02:
Tally je Stastna a ja pokojna.

e 02:

Oblibené porady, filmy i jedinecny sportovni obsah...

e 02:
Kdyz jsme byli déti, Zadné chytré hodinky ani jina ...

e 02:

Jak by byla vase reakce? KdyZ se po tydnu konec...

e 02:

Bez telefonu, ale pofad v kontaktu? Ano! Diky funk...

e 02:
CZ/SK RAP AVENGERS BUDOU V 022 Posled...

e 02:

Rano. Bézecka trasa. A zadnej mobil v ruce.V hlav...

TikTok like
TikTok comment
TikTok share

Instagram like
Instagram comment

Nie, Ze by som jej ...

Earned

(2 490)
(2 426)

(2 363)

(6 096)
(5787)
(5 712)
(3542)
{3 468)
(3 419)
5k 7.5k 10k 12.5k 15k

@ YouTube like
@ YouTube comment

17.5k

20k

(21 385)
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Most engaging social media posts of T-Mobile - Owned vs earned

By far the most engaging post from T-Mobile’s own content was a Christmas-themed giveaway on Facebook, offering participants a chance to

win a T Phone Pro 2. Further successful own posts were connected to various giveaways and the brand’s partnership with the Colours of Ostrava
festival. In earned contents’ case sponsored TikTok mentions gathered the most traction, followed by iDNES.cz’s articles shared on Instagram.

Owned

Earned

o T-Mobile CZ: o T-Mobile CZ:
JeZigek o par dni dffve? Zadny problém. §if Zaso... (18 185) eomezeny data za 495 K& + Netflix na pal roku zd... (5288)
o T-Mobile CZ: o T-Mobile CZ:
Vyhraj festivalovy balicek! +1 Chces si uzit Colours... (5033) Tvij telefon o tobé vi vice, ne? si myslis. +f Tento... “783)
o T-Mobile CZ: o T-Mobile CZ:
SOUTEZ § Pfichazi Iéto a s nim i spousta nezap... (4369) mas ho i ty. digitalni dvojnik. algoritmy vyprofilovan... (3 960)
o T-Mobile CZ: o T-Mobile CZ:
Vzhledem k aktualni situaci, kdy je pro vas napros... (4 305) Mobhilni operator T-Mobile ve spolupréci s policii o... (2 498)
o T-Mobile CZ: o T-Mobile CZ:
SOUTEZ g Pfichazi Iéto a s nim i spousta nezap... (3817) Operétofi Vodafone, T-Mobile a 02 spojili sily a vy... (2175)
o T-Mobile CZ: o T-Mobile CZ:
Vyhrajte Samsung Galaxy S25, telefon z nejnovajs... (3 798) Festival Colours of Ostrava bleskové vyfedilo zrus... (1592)
o T-Mobile CZ: ‘ o T-Mobile CZ:
1§ Darek mésic po Vanocich? Zadny problém! A% ... @733 Dvojice nasich hyen &abrakovych dostala v nedé&li ... (822)
o T-Mobile CZ: o T-Mobile CZ:
it's been 84 years... #tmobile #perplexitypro #future (2611) Nenech se ovlivnit algoritmy, jsou chytfej&i, neZ si ... (709)
o T-Mobile CZ: o T-Mobile CZ:
Colours jsou za nami — ale ty zaZitky z(istavaji. ££... (2479) V cili €EZ Jizerské 50 je i paralympionik Miroslav ... (e3g)
o T-Mobile CZ: » T-Mobile CZ:
T Tablet je skvély partak pro ugeni i zabavu. Ao 7 ... (2312) To neni nenavist, v&tsinova populace jen nechce d... (615)
0 2.5k 5k 7.5k 10k 12.5k 15k 17.5k 0 500 1000 1500 2000 2500 3000 3500 4000 4500 5000 5500
Zurvey.io {1 Facebook comment TikTok like 36

Facebook reaction
@9  (haha, wow, love, angry,
sad)

@ YouTube like
@ YouTube comment

Instagram like
Instagram comment

All rights reserved © Neticle Plc. @ Facebook share

@ Facebook like

TikTok comment
TikTok share



Most engaging social media posts of Vodafone - Owned vs earned

Vodafone generated the lowest number of interactions in the case of owned content. A humorous TikTok video proved to be the most successful

among users, with two Facebook giveaways following. The brand’s presence among earned content was significant, mainly due to sponsored

Instagram posts, informing users about Vodafone’s current offers. A lengthy YouTube video, which explored ONQO’s financial affairs, also earned high

engagement.

* Vodafone CZ:

Ten pocit, kdyZ piSes do noci scénar na vanocni re...

* Vodafone CZ:
SOUTEZ

* Vodafone CZ:

Celisti<®, Pan Prsten(l & , nebo Star Wars #”? Kd...

* Vodafone CZ:

S neomezenymi tarify #jetovtobé nemusis ztracet ...

* Vodafone CZ:

S neomezenymi tarify #jetovtobé nemusis ztracet ...

» Vodafone CZ:

A Star Is Born, ale Bradley Cooper je Martin Hofm...

» Vodafone CZ:

¢ Cas na splnéni vanog&nich prani pracuje proti L...

» Vodafone CZ:

@mecr.gg se blizidh Abychom vam zpfijemnili geka...

» Vodafone CZ:

Prehrali jsme si to asi tficetkrat? Jo. Jsme si jisti, Z...

» Vodafone CZ:

) Cas na splnéni vanog&nich prani pracuje proti L...

Zurvey.io
All rights reserved © Neticle Plc.

Na ¢em jezdi LuboSova hrdinka v ...

_ e

Owned

(3 492)

_ e

o

500 1000
) Facebook comment
@ Facebook share
@ Facebook like

(2 832)

(2 552)

(2 426)

(2197)

(2 082)

(2 055)

(2 007)

1500 2000 2500 3000 3500

* Vodafone CZ:

amigos, jakej song ted poslouchéate pofad dokola?...

* Vodafone CZ:

Jak vydélava ONO? ,Nase palivo je kvalitni. Pllku...

* Vodafone CZ:

Naprosto uvéfitelné neuvéritelné! Neomezeny tarif...

* Vodafone CZ:

JiZ brzy na vasich kalkulackach ¢ Vanoéni baliek...

* Vodafone CZ:

Pilmaraton v Bud&jkach jako fanynka & Musim fi...

» Vodafone CZ:

tyjo. tomuhle fikam spojeni aZ za hrob. B & s tari...

» Vodafone CZ:

Dneska mam narozeniny. Od rana mi kazdou chvil...

» Vodafone CZ:

s kym se vidime na priivodu?? «+ £@ nezapomefit...

» Vodafone CZ:

Kac¢enka je moje ale o téch 30GB zdarma nebo 5...

» Vodafone CZ:

“Think different outside the Vodafone box" - Steve ...

TikTok like

Facebook reaction Instagram like
@9  (haha, wow, love, angry, TikTok comment
Instagram comment

sad) TikTok share

Earned

(16 065)

(5 170)

- 30

(4157)
(3 849)

(3 569)

0 2k 4k 6k

@ YouTube like
@ YouTube comment

(11 089)

(9 215)

(8 730)

8k 10k 12k 14k 16k
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Most engaging posts - O,

@38 _asitomas_ Follow
\L'. Asi Tomas - 8-6

Collaborations pls ?@mm . CORRECTION: O2 Tag free sleeve won't

cover, I'm sorry.@o02_cz

Click on the images to open the

posts and articles

Follow

Tune in to your inner girl math thinking and try an unlimited monthly plan
for free. More on 02.cz &/

B * »
\\ \ L th’!

— 2N
generaci $VE
- %N

A

g

Follow

Mobile phone from space ? ® That is, riddled with Alk! With the back
full of lights you can play even a bottle. You can get this piece i.. more
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https://www.tiktok.com/@_asitomas_/video/7535429969934077206
https://www.tiktok.com/@o2_cz/video/7537696370925374742
https://www.tiktok.com/@o2_cz/video/7542513520869412098

Most engaging posts - T-Mobile

T-Mobile CZ @
5 December 2024 - Q
Jezidek o par dni dFive? Zadny problém.

ZasoutéZte si s nami o vanocni bali¢ek s T Phone Pro 2, svetfikem od Disney Channel a plySakem a
udélejte radost sobé nebo blizkym.

@ tmobile_cze & - Follow

Jak na to? V 4 [ A4

Stadi, kdyz si v apce MUj T-Mobile v adventnim kalendafi vymalujete naseho Fluffyho a do n a m I VZ d
komentafe nam poslete screenshot svého finalniho vytvoru.

Soutézit mlzete od tvrtku 5.12. do stiedy 11.12. a my nasledné vylosujeme tfi z vas, kterym - ~y -
eziSvymi

Vice info na https://tmcz.page.link/MagentaMoments
Kompletni pravidla zde: https://tady.tm/Pravidlasoutéze

See translation

Mikulasska
soutéz o skvélé ceny

L J
MESICNE NORMALNE
TENHLE TARIF Q,?ﬁﬂzﬁus

Qv W

4,114 likes

tmobile_cze # Vyhraj festivalovy bali¢ek!
e — Chces si uzit Colours of Ostrava naplno s vybavou, diky které si maze$
I 00114/ 00:41 festival vychutnat jesté vic #MeziSvymi? Hraj o bali¢ek, ve kterém najdes
)OS U4

stylovy repracek, powerbanku a lahev na vodu.
" jakubkarnik
& - yak 23

elimited data for 495 CZK + Netflix for six months for free? ! 99 If you are
between 6-26 years old, then you can probably have the best T-... more

Click on the images to open the

posts and articles



https://www.facebook.com/TMobileCZ/posts/pfbid0QSeni31EgAx4fBz1UY7tZYozsivciTZtrhQRWX62umHcJx4U6WzupD5JmB4kUspDl?__cft__%5b0%5d=AZW4nMH-13-SLzL3DG_dMTnqCgUi_fO-zjHO30bvKDdS4uIZ932GWUwLu-tUANHjdee_l4AIfWxx3EZngx8Q0KWpw7tFrSrll6dNWYBuUMsaFf2F8hm3I-aiMJlWfbS-07JqlxYSwNtX8oqysAJZvfj9UKuUK1SpM9ualOrhH9q6YA&__tn__=%2CO%2CP-R
https://www.tiktok.com/@jakubkarnik/video/7541755457250069782
https://www.instagram.com/p/DLowUuSoq02

O

Most engaging posts - Vodafone

luboskulisek and vodafonecz

9? Paid partnership with vodafonecz b
Original audio

M luboskulisek & 54 w
¥ amigos, jakej song ted poslouchate
porad dokola? ¥ .

s neomezenymi tarify #jetovtobé od
@vodafonecz si mlzete svUj algoritmus
taky vyladit a mit na podzim pfipravenej
playlist podle vas B ¢a

#dlouhodobaspoluprace
See translation

For you v

31likes Reply See translation

View all 1 replies

16,035 likes
17 September 2024

9 jan_hrdlicka & 54 w
" Hana Zagorova - Spécham @)

QY W

Click on the images to open the
posts and articles

martin_mikyska and vodafonecz

°> Paid partnership with vodafonecz
Original audio

martin_mikyska & 50 w
Naprosto uvéfitelné neuvéritelné!

Neomezeny tarif #jetovtobé od
@vodafonecz

#spoluprace
See translation

For you v
b pavel.khol 49 w
* Slibuju Ze uz ho nikdy nepozvu

Reply See translation
9 jakub_z_loun 49 w
A internet cely den nejde pro¢ ?

Qv

10,994 likes
17 October 2024

<

O

W

martin_mikyska and vodafonecz

o °> Paid partnership with vodafonecz
Original audio

martin_mikyska & 43 w
JiZz brzy na vas$ich kalkula&kach ¢

Vanoéni bali¢ky vysnénych telefond
najde$ na @vodafonecz B
See translation

For you v

fiservit 42 w

(Y

Reply

tranzi_47 43 w
Darius z NFS Carbon?

1like Reply

kradeny_ucet 43 w

9,144 likes
29 November 2024
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https://www.instagram.com/p/DABCBQmNceu
https://www.instagram.com/p/DBOs1zvML9U
https://www.instagram.com/p/DC9Ixwas4ag
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